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The idea of the linguistic and cultural picture of the surrounding world plays an important role in the 

study of foreign languages, since the interference of native culture complicates communication no 

less than the native language. The process of intercultural communication is diverse and multifaceted. 

This is a factor of the socio-cultural order, where mental, aesthetic and social reasons are important, 

as well as the need for new language forms and a variety of means [1]. 

The diversity of languages reflects the diversity of the world, a new picture highlights new facets and 

obscures old ones. When communicating for more than twenty years with colleagues, teachers of 

foreign languages, who are constantly exposed to them, teachers of the departments of English, 

French, German acquire certain features of the national culture of the languages they teach. 

Therefore, there is a need for a close study of interlingual sociocultural correspondences in order to 

optimize intercultural communication, as well as improve the methods of teaching foreign languages 

and studying the theory and practice of translation. The insufficiency of one or another language 

arsenal is especially sensitive for translators and is always in the focus of attention of theorists and 

practitioners of translation and is unfairly ignored by English language teachers. 

In the modern era of mass intercultural communication, new idioms often appear, which are 

increasingly used in speech, the language of politicians and the media. The language of the media is a 

special language of the mass media, where all speech spheres are displayed [1]. Idioms, by virtue of 

their semantic richness, imagery, color, conciseness and brightness, play one of the most important 

roles in linguistics. Idioms give fluency, originality and grace to oral and written speech. This is a 
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universal phenomenon and a treasury of the language, which reflects the history of the 

people, the originality of their culture and way of life. An idiom is a set expression with an 

independent meaning that does not match the meaning of its constituent elements. These are much 

more complex formations than simple words and free phrases. 

Most of the idiomatic expressions are created by the people, therefore they reflect ideas related to the 

life and culture of the people. They fully reveal the national specificity of the English language and 

its originality. Thus, the main purpose of idioms is to give special expressiveness and unique 

originality and accuracy. Also, the main sources that have enriched the English language are the 

works of Shakespeare and the Bible. A large number of English idioms are associated with ancient 

mythology, history and literature (Achilles' heel, a golden age). A number of idioms go back to 

Aesop's fables and other Greek fables and fairy tales (kill the goose that lays the golden eggs). A 

certain contribution to the English "treasury of the language" was also made by French, German, 

Spanish, Russian, Uzbeb, Chinese and a number of other languages. 

As you know, idioms are widely used in oral speech and fiction, making the presentation style 

figurative, bright and colorful. Idiomatic expressions carry a huge functional-stylistic and emotional-

expressive load in the texts of the media. Such figures of speech with rethought turns are used not in 

ordinary, but in special, figurative meanings. Therefore, a clear, correct interpretation of their 

meanings in many ways contributes to the reconstruction of the imagery, stylistic features and 

expressive specifics of the original in translation. In addition, the originality of languages, differences 

in culture give rise to difficulties in translating idioms. Therefore, we must have a sufficient number 

of equivalents of various idioms in our arsenal. Difficulties arise due to the fact that the original 

refers to phenomena that are absent in the receiving culture. An important condition for achieving 

high quality intercultural communication is careful handling of idioms. When translating an idiom 

from English into Uzbek, it is advisable to act in accordance with the wise English proverb look 

before you leap - measure seven times, cut once. Our linguocultural competence is relevant, i.e. 

knowledge of the features of the historical and socio-cultural development of English-speaking 

countries. Idioms play an equally important role in the language, since it gives originality and 

elegance to speech and is the object of close attention from linguists and psychologists dealing with 

the problems of language and speech. Here are examples of English idioms: 

1) cut the mustard - "to meet its purpose, justify hopes." 

The leader of the Opposition may not be cutting the mustard with voters. – The leader of the 

opposition did not justify the hopes of the voters; 

2) a lame duck - "a lame duck, a politician completing his tenure." 

Bush is becoming a lame duck. - Bush ends his term in office; 

3) to bury the hatche - "stop hostility, make peace." 

The companies are eager to bury the hatchet. The companies want to end the feud. 

The idiom, as a well-established figure of speech, contains a historical inner meaning and semantic 

integrity. Therefore, the idiomatic fund of the language is distinguished by linguistic stability and 

unique originality. 

When translating idioms, we convey the figurative, not the linguistic structure of the expression. For 

example, in political language, the expression to sit on the fence means "to be indecisive or not to 

reveal attitudes towards opposing parties." There are several options: to take a wait-and-see position, 

to adhere to a policy of waiting, to remain neutral, to look closely, not to give out one's position. 
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Which option to choose is already prompted by the context. Idioms in Russian, Uzbek and 

English often coincide in figurativeness, but not always. For example, such a saying as won’t cut 

warm butter (even warm butter cannot cut) is used in speech when they want to emphasize the boring 

nature of a person. In this case, we can abandon the idiomatic turnover and convey its general 

meaning or look for an idiom in Uzbek language. Often there is a coincidence of idioms in both 

languages in all respects, with the exception of figurativeness. So, the English say to be born with a 

silver spoon in oneʼs mouth - “to be born with a silver spoon in your mouth”, and in Uzbek in this 

case it is customary to say to be born in a shirt. At the same time, the mentioned difference is purely 

formal: in terms of their emotional characteristics, both idioms are equivalent. Most of the idioms 

from literary works in oral speech are used unchanged. Sometimes you have to make such changes 

intentionally and resort to the method of individual stylistic updating of idioms [2]. 

In the case of transferring idioms with the help of descriptive translation, the meaning is transferred 

by using a free combination of language. This technique is convenient when translating political 

terms such as to cross the floor of the House "to move from one party to another." 

Thus, the main thing that you need to pay attention to when translating is the transfer of figurative 

elements of the idiom. A free phrase must be distinguished from an idiomatic turnover, based on the 

context and the general logic of the statement. We should not forget about the expressive properties 

of the idiom, as it is a figure of speech that is used in special, figurative meanings. Idioms tend to 

belong to a certain language level. Therefore, when translating, one should strive to preserve the 

stylistic coloring of the idiom, as well as take into account the general information of a large segment 

of the text, which sheds additional light on the nature of the idiom. 
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